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Reader Profile
educated, affluent, homeowners

n	9 of 10 have attended college

n	Average household income is more than $100,000

n	Average home value is $300,000

continually involved in  
major home projects

n	2 of 3 are currently restoring/renovating

n	More than 4 of 5 completed projects in the last 2 years

n	More than 4 of 5 plan new projects in the next 2 years

n	�5x more likely to renovate than the average U.S. adult population

hands-on decision makers

n	Almost 4 of 5 do all/part of house restoration/ 
	 renovation themselves

n	They read and keep every issue

n	Make the restoration brand purchasing decisions

Active Buyers, including mail order  
and online

n	They take pride in their homes and consider design and 				 
	 decorating part of their restoration projects 

n	Purchase antiques, home furnishings, art and  
	 decorating products.

n	9 of 10 have ordered through the mail, phone, or the Internet in 		
	 the last 12 months

Requested information on a product or service

Bought/ordered a product or service

Ordered catalogs/brochures from the Resource Network Section

Specified a brand

Discussed an article or referred someone to it

Recommended a product or service

Suggested a purchase

Took any of the above actions

Old-House Journal   
delivers the heart of the restoration and renovation market 

104,504 paid readership
 

Purchasing Behavior
Old-House Journal Readers are buyers 

41.6% made a purchase as a result of seeing an advertisement in Old-House Journal in last 12 months
Source: subscriber study conducted by Mediamark Research Inc. (MRI)

Actions taken as a result of reading  
old-house journal in the last 12 months
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11.2%


