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Advertisers demand proof of sales lead performance and want 
more quality leads with quicker turnaround time.

How your leads work for you

Individual 
reports designed  
specifically for 
your company

Categorized  
by issue

Direct leads—generated by 
a user who has specifically 
requested information on your 
company’s products or services

Bonus leads—generated by 
a user who has requested 
information on a category 
of products and services 
offered by your company.

Link leads—generated when 
a user clicks on a hyperlink 
to your company’s website 
from the Free Product 
Information website. Old-
House Journal was able 
to match the user’s e-mail 
address to a name already 
in the database.

NOTE: Advertising in Clem Labine’s Traditional Building and Period Homes, the Restoration Directory, Traditional Products,  
New Old House, Preservation Sourcebook, and tradweb contributes to frequency in Old-House Journal and vice versa.

Old-House Journal has retained the services of 

MediaBrains (www.mediabrains.com), a sales lead 

fulfillment service, which can increase lead volume and 

help you convert more leads to sales.

MediaBrains’ traditional and online reader response 

options make generating reader leads easy and efficient, 

collecting valuable buying-intention data for advertisers. 

Real-time fulfillment improves sales conversions, as 

sales leads are quickly routed to responsive advertisers. 

Advertisers determine the format in which they want to 

receive their leads and they are delivered up to 2 times per 

month, depending on the transmission method chosen. 

Updated daily, MediaBrains breaks out sales leads by issue 

and by print vs. internet.

Online lead volume is increased by offering readers 

category searches and trackable links that seamlessly take 

them to advertiser web sites, connecting decision-makers 

with sellers.
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